Kathy Yellets – Effective Email Communication

Recognizing that email has become a strategic role in communicating, I researched several sources and articles for a recent director training.  Below are some of the highlights of the training:

· Subject Line - one of the most important elements of your email communications is the subject line. Next to the "from" address, the subject line will determine whether or not your email gets opened.

Keep it Short and Sweet - Do your best to keep your subject lines under 50 characters, including spaces, as most email clients display 50 characters or less. A recent study done by email monitoring company Return Path showed that, "subject lines with 49 or fewer characters had open rates 12.5 percent higher than for those with 50 or more," and that, "click-through rates for subject lines with 49 or fewer characters were 75 percent higher than for those with 50 or more."

Be Specific - A vague subject like: “March Pampered Chef News” tells the receiver nothing about what they will find when they open the email and gives them very little reason to do so. A better approach for a newsletter like this is, "News 2 U – Tips for Comfort Cooking ."

Write it Last - It's important to determine all the elements of your email first and then look for the most compelling topic to highlight in the subject line. When you are done with the body of your email, read it over and pick the "nugget" that will entice your readers to learn more by opening.

Approaches to a good subject line:

Ask a question - One of the best ways to get a reader's attention is to ask a  question to make sure you get the response you are looking for. "What's the best way to grow your business?" is a great subject line for business owners. After all, what business owner wouldn't want to grow his or her business? Or let's say you run a health club. An email with the subject line, "How can you lose 5 pounds in one month?" It's important that your question be relevant to your audience.

Remember "WIIFM" - When a person gets your email, the first thing they consider is "what's in it for me?" (WIIFM). They have a decision to make. Do they open your email, leave it for later, or delete it? If there isn't something about the subject line that lets them know why it's worth their precious time to see what's inside, then the choice will be clear. Delete. Keep WIIFM in mind when creating every aspect of your emails, including the offer, content, images-and most definitely the subject line. It's all about them. They know that. Just make sure you know it too!

Get personal - The more you can make each contact feel that you are speaking directly to them, the more effective your communication will be. Whatever style of subject line you use, you can make it personal by using the word "you." Professional copywriters know the secret of using this powerful little word. Look around at advertisements, mail, and email you receive, and you will see it's true. Incorporate this copywriting secret when you write your subject lines and you'll understand why the pros do it-it gets results. Example "Find the right Baking Stone for you,"  “You can save 60% on your cookware”

