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I HAVE A PAMPERED CHEF PERSONAL WEBSITE - 

NOW WHAT DO I DO ?

(author Linda Pearce, updated March 26/07)

The Pampered Chef Personal Website is a great tool for your business - the question is how to take full advantage of it, especially if you are not "web savvy". Here are some thoughts and tips about how to spruce up your website. I gathered these ideas from looking at about 50+ PC websites from Canada and the U.S. 

The most obvious great idea was changing your Site Name. Most sites had the standard "Welcome to Sally Smith's Personal Website". What caught my eye were the different ones such as "Sally's Kitchen - look what's cookin'" and "Come in to Sally's Kitchen", to name a few. This feature is no longer available but on your "Home Page" you can add an "Intro Paragraph Header", which is almost the same. Also, the first few lines of your "Intro Paragraph" will be visible on your main page - use something catchy here too.
Some of the Main Headliner stories on the "Home Page" were personal stories about how and why they joined Pampered Chef, some a couple paragraphs long and others a lot longer. As to how much information to put on your website, I leave that to your discretion (PC recommends not having too much personal info for security and privacy reasons). These stories usually had a photo of themselves and/or their family. This really put the personal stamp on their website. A photo of yourself is good for customer recognition and  "put a face to the voice" on the other end of those Customer Care Calls.
Besides the obvious "News" items such as Monthly specials, Recruiting specials, and new products; many websites had "Recipe of the Month" and "Tip of the Month" features. There were also some unique items such as "The Birthday Club", personal consultant discounts/offers, and theme party ideas. Even though the PC website setup offers suggestions and stock photos, the original self-written items are much more distinctive. 

A couple of sites offered "whole meal" recipes - appetizer, salad, entree, and dessert. I felt this was too much information. It took too long to scroll down through the 3, or 4, or 5 recipes. One recipe is a lot easier to scan, especially in this electronic age where a website is not a novel but more like a newspaper or trade magazine. Quick tidbits are easier to swallow than a six-course dinner. What the long recipe did do was include the PC item number when the item was listed in the recipe (i.e. Use the stainless whisk #2475 to beat egg whites).

Some sites offered craft ideas that didn't involve using PC products. It may have been their signature, but it certainly isn't mine. There are so many good things about PC that it doesn't make sense to waste the web-space. You only have 10 "News" items available to you and 10 "Calendar" spaces. In your "Calendar" section not only put in your Kitchen/Catalog Shows, local fairs/bazaar dates, but use "News" items and promo Celebration Shows, Theme Shows, and bookings. Even put deadlines for monthly promotions, Christmas orders, and for each new Selling Season "last chance for getting discontinued items".

It was nice to see many of the sites highlight "Round Up from the Heart". This could also extend to the "Help Whip Cancer" campaigns and the like. You could also promo other charity events/causes if you are passionate about them.

Your contact info does not show up on many of your website pages, especially "News" and "Calendar" pages. You must, where you can or whenever you ask someone to contact you for details, write your e-mail, phone number, or other contact info on that page! It is your website, but if people have to go to another page to find your numbers you may have lost a sale, booking, or recruit. 

I hope you find this summary of website information useful.


