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Your Opportunity to Help Set a Place at the Table for Everyone

Hunger in America
Of the 23.3 million people who benefit from America's Second Harvest hunger relief agencies, 9 million are children.[image: image5.jpg]


 But hunger is not just about numbers — it's about people. It's about the elderly widow, a single mother or a family who has fallen on hard times. Hunger has many faces, and these are just a few of them. Now you can help. 

Round-Up from the Heart®
The Pampered Chef® realizes that its shared mealtime mission is not a reality for all people. To help end hunger in America, company Founder and Chairman Doris Christopher created the Round-Up from the Heart® campaign to raise funds for America's Second Harvest, the nation's largest domestic hunger-relief charity. Since its beginning in 1991, The Pampered Chef's campaign has raised nearly $10 million in donations. The Pampered Chef's Round-Up from the Heart® is proud to be America's Second Harvest's longest running national fundraising campaign. 

Every dollar, quarter, dime, nickel and penny donated through the year-long Round-Up from the Heart® campaign helps America's Second Harvest's network of food banks obtain and distribute food and grocery products to local communities and individuals in need. Every donation, no matter the size, adds up to help feed millions through this program. 
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Every donation, no matter the size, adds up to help feed millions through this program.

About America's Second Harvest 
America's Second Harvest is a nonprofit organization that solicits and distributes surplus food to a nationwide network of charitable food banks. The organization works with food pantries, soup kitchens, homeless shelters and other charitable agencies in communities across the country. Over 85 percent of the 35 million hungry Americans are provided with food each year through the efforts of the America's Second Harvest national network of hunger relief organizations. 

What You Can Do 
Customers can participate in the campaign in three ways. First, they can round up their purchase totals to the nearest dollar or more. These funds are sent to America's Second Harvest food banks in the region where the donations originate, making this a national program with a local impact. Donations will automatically be assigned to the regional food bank located closest to the Kitchen Show® host. 
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Customers also can purchase our commemorative Stoneware molds and Stoneware Mold Holder. For each mold sold, $1 is donated to America's Second Harvest and from the sale of each mold holder, $2 is donated to America's Second Harvest. This is a great opportunity for customers to add to their existing Stoneware mold collection or to start a new one. Additionally, with the Stoneware Mold Holder, customers can display this new series, as well as past campaign's molds. 

Through the Round-Up from the Heart® charitable giving campaign, we can help make a difference in the lives of those in need.

To book a Kitchen Show® or learn more about the Round-Up from the Heart® campaign, contact your Pampered Chef® Kitchen Consultant, Jessica Gibbons at 459-4804.
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