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| Reaching out to the Hispanic Community

Best Practices:

Have a plan. Consider who and how to target the Latino population in your area.
Ensure you have a well-trained bilingual member in your down-line (preferably as a direct recruit).
Develop bilingual leaders.
With any communication, maintain cultural relevance by utilizing dominant language or language of
choice. Avoid using terms unfamiliar to the general public.
Advertise in Spanish language newspapers. The use of Spanish is an effective means for Hispanic
outreach or use English media with cultural language cues.
Promote business opportunity through local community centers, churches, grocery stores,
restaurants, Hispanic Chamber of Commerce, social clubs or popular Hispanic gathering places.

o Grocery stores and churches are primary places people meet, visit and exchange
information.
Showcase product & opportunity at trade shows, malls, Hispanic festivals or community events
with high Hispanic traffic. You can offer discount coupons or a drawing to obtain a FREE item to
generate a source of leads. Follow up is extremely important.
Utilize direct campaigns targeted to Hispanics/Latinos:
- Party Mailers with inserts - Opportunity brochures
- Door hangers - Flyers/posters
Design matters — make promotional materials look and feel Hispanic!
ilize promotional materials targeted to predominantly Hispanic gathering places. Utilize the
nguage from country of origin. Distinct nuances and variations in vocabulary exist between
ispanic cultures.
an recruiting activities around significant Hispanic events or dates (ie: cinco de mayo festival or
other's Day).
e ready for success - have a plan to respond to phone calls in Spanish and visit prospects.
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Useful resources for Hispanic Development:

Hispanic Chamber of Commerce

Local Consulate Office

Public Schools (Spanish teachers)

Community Colleges/university ie: English as a second language programs

Civic or Social organizations ie: League of United Latin American Citizens (LULAC)
Hispanic community leaders

Local Spanish television and radio stations

U.S. census bureau

Social service agencies

Apartment complex Managers

; Sources of Information

“Multicultural Economy” Selig Center 2007; Television week, 1/14/2008; 2000 Census; Business Week,
6/5/06; Yankelovich Research; Research Alert Center for Hispanic Marketing Communication; Research
Alert Yearbook; Confianza: Hispanic Trust Pulse




