PERSONAL WEB SITE SAVVY TELE-CLASS (notes by Linda Pearce)
Mar 26, 2007

Moderator: Christine Rooney, consultant for 10 years, from Albany, N.Y.

Your Personal Web Site helps your business in 2 ways:

1) support your shows - make it easier for hosts & guests to get information

2) add new sales, maintain customer loyalty by easier 24/7 access

Marketing your Web Site

"If you want customers to visit your site, you need to drive traffic to them."

Question - who do you want to come to your site and what do you want them to do?

· Hostess - use e-invitations ("e-vite" is already an internet service), guest lists, wish lists, notify out-of-town friends and family

· recruit leads - have them visit your site for information - caution: let them know that corporate sets up the website and you just plug in the info using company suggestions and your own, it's that easy!

· strangers - generate new business

· shoppers - you want them to order, wedding registries (U.S. only)

You want customers coming back to your site! Ask customers to bookmark your site. Have a site name that's easy to remember - your name, a name similar to your e-mail address, something easy!

Keep your site updated! There's nothing worse that going to a site in the summer that still has Christmas info still on it. Have the latest sales and promos - ideally this month and next month's specials.

News & Calendar item ideas: borrow and share with other consultants

· link to Replacement Parts form (title "Do you need a part?" "Have we got a part for you")

how to access: pull up form from corporate site downloadable forms, cut & paste the link into your "parts" page, then ask customers to go to the link, print it off and mail it out!

· product tips - ways to clean the kitchen spritzer, cleaning stoneware, uses for micro-cooker

· List a date that you want filled - "Pick this date for your show and I bring the groceries" or "Book a show before the 7th of the month and I bring the groceries". This will get your month front heavy instead of back heavy.

· add "Your Story" but keep it brief. Also, for safety, leave out personal info (names of family members, where your kid's go to school, etc.)

· charitable programs like Help Whip Cancer, Round-Up from the Heart

· "How to place an order on their friend's show"

· how to get to the Outlet Store (U.S. only)

· "Don't be afraid of your Stoneware"

· Recipes, "What's for dinner tonight"

· Gift ideas (Christmas, Mother's Day, Father's Day, Valentine's, end of school year Teacher gifts, pre-packaged gifts like pizza party set, BBQ King set, etc.)

· Meals under 30 minutes 

· Quick tips - fun food facts, kitchen tips, garnishing ideas 

· Seasonal ideas such as Napkin Folding, Pumpkin Carving, etc.

Rotate your items, move things around, change the colour scheme. This keeps your site interesting. 

The corporate website only keeps you logged in 30 minutes when updating your website. Therefore, if you are working on copy and you get distracted you could lose all your information and have to start again. Keep a Word file with all those interesting things that you find and want to put onto your site. When you are updating your site just cut & paste the articles. This also keeps the files in one place so it's there when you want to use it again. You can also spell check ahead of time!  

Advertising your Web Site

Put your web address on everything - e-mail signatures (like your website change this frequently by changing the font, colour, words, etc.), catalogs, business cards, fridge magnets, flyers, literature, brochures, invitations, postcards, newsletters. 

If you put out a newsletter have a Scavenger Hunt - ask people go to your site to find something and they get a prize - a Season's Best?

Active Marketing:

· At Shows: mention your site, guests can go there to get the recipes, wedding registry (U.S. only)

bring a discontinued product as a reminder to mention the site and the Outlet Store (U.S. only)

· Customer Care calls: tell your customer at least one thing to look at on your site

Write a brief 30-second commercial for your site to share at shows.

Attraction Marketing: 

Offer services and resources to customers so they will get value out of going to your site and keep coming back. (See News and Calendar ideas above)

Working with your Host

As soon as you have booked a show put it onto your website. Then hosts and guests can start using it. 

Tips:

· Send a contact note to your host through your site and ask her to confirm she has received it. 

· Don't send more than 9 e-invitations out at a time as many e-mail servers think this is spam/junk mail.

· Mention that this is a good way to invite out-of-town guests as they can order on-line too. Caution: this is not a replacement for phone call and snail mail - do both!

· Quirk - you can't import your address book into the program.

· Encourage Hosts to use "Wish List" feature but remind them that the total amount is to get everything free, some of those items will be at half-price and discounted.

· Also encourage Hosts to use the "Guest List" feature - that way you can keep track of numbers too.

Call to Action

1) Write your personal web site 30-second commercial

2) What will you do differently now to advertise?

3) Work with your Host to take full advantage of your web site

4) Schedule monthly site maintenance

5) Check out other consultant web sites for ideas

6) Complete Class evaluation 
