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YOUR LOGO HERE





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	State	Zip	Phone	





Flash Head Here!


FREE, SALE,


$$$$, etc.





A promotional flyer yells “deal” or “look at me!” Replace this text with “hot” copy encouraging the reader to take action. Put important benefits up front.





Attention grabbing headline!








YOUR LOGO HERE





Darby Gates


Your Pampered Chef Representative


541-751-0939


darbydoll@verizon.net


www.pamperedchef.com








A few more flyer pointers:


Use bulleted checklists like this to make your important points pop out.


Use the AutoShapes menu if you want to replace the “starburst” above


Or insert your own piece of art, illustration, photo or chart.


Here’s a good spot for your slogan or for emphasizing the expiration, guarantee, special, etc.
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YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	State	Zip	Phone	





Flash Head Here!


FREE, SALE,


$$$$, etc.
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Darby Gates


Your Pampered Chef Representative


541-751-0939


darbydoll@verizon.net


www.pamperedchef.com








Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.





Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.





Attention grabbing headline!





A few more flyer pointers:








Use bulleted lists like this to make your important points pop out.


Insert your own piece of art, illustration, photo or chart. (Putting art near the main headline draws the reader’s eye more quickly to what you want them to notice first.)


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.


This might even be a good spot for your slogan in a�contrasting font like this. Or to emphasize the�expiration, guarantee, special, etc.








Limited Time Offer!


Only during the month of October!!








Look what else:


Along with 60% off, the hosts will get up to $100 of free product in �the catalog - $15 just for having the show.


Earn up to 4 half price items.


Get up to 30% off anything else.








� HYPERLINK "http://www.pamperedchef.com/" ����





A few more flyer pointers:


Use bulleted lists like this to make your important points pop out. 


Use your “spot” color to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.





Attention grabbing headline!


A friendly flyer looks like fun – or, at least, informal.� Use this spot to get people interested. They’ll only�give you a few seconds of their time.� Emphasize benefits and what’s in it for them.








Good news!


Any host in October will get 60% off �Forged Cutlery knives and any guest at a show will get a free bar �cutting board with a $60 purchase.





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	State	Zip	Phone	








Darby Gates


Your Pampered Chef Representative


541-751-0939


darbydoll@verizon.net


www.pamperedchef.com
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Name


Company


Address1


Address2


City State Zip
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